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Exploring Fashion and Color Forecasting Practices in the Contemporary Fashion Apparel Industry: a
Case Study of Two Fashion Forecasting

Samira Seif Ali AbbasAbadi, Roshanak Davari*
1- Department of Textile and Fashion Design, Faculty of Art, Alzahra University, P. O. Box: 1993893973, Tehran, Iran.

Abstract

In recent decades, the abundance of researches in the study of the role of technology and its application in the fashion
industry, and in particular, trend forecasting, shows the importance of this subject. Color forecasting is also one of the
essential subsets of this mechanism that is affected by technological changes. The research, with the aim of expressing
developments in trend and color forecasting methods with new technologies, examines the changes resulting from the
presence of these technologies in the performance of color trend forecasting in two prestigious international institutions with
classic and new approaches. This research was conducted with a descriptive approach, and document and library studies
were used to collect information. Result showed that the development of smart solutions for efficient/and accurate fashion
trend forecasting in these forecasting institutions has been highly regarded and applied, and‘even if the Al technology has
not completely changed the way of working, it is used as a reliable tool to increase speed and accuracy.

Keywords:Fashion trend forecasting, Color forecasting, Digital technology, Al, Artificial Intelligence.
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YFast fashion is a design, manufacturing, and marketing method focused on rapidly producing high volumes of clothing.
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Data Approach and Methodologies

data from +3m catwalk images

Social -
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in-the-loop

dally +400m SKUs for +10K brands methodology

Search +
+5 years history data
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+17k consumers surveyed monthly

(YY) gy (S Gl o ools mlie Y JSC&
Figurel: Data sources in trend forecasting (23).
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2 Synthesise

Figurel.The five steps of trend forecasting in WGSN (23).
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Figure 3: The observation step of trend forecasting in WGSN (23).

DR R

(F JS5) (V) sl oo (sl 0pa3l 5 03l sladn (3l ol aal b ol igd oo adlol oay] (3 Ls b



T
v textiles op
e e et
/Sle—M;nmzA

o

3 e

S

b\,\v‘f &
#

o " S
g y":v“i;* 7/ Assessment
& f ;7 e | Checkpoint

VY )5 S Gloz dmmmga 50 Wiy, (b Gl 58 oS 5 Al 5o ¥ S
Figure 4: The synthesis step of trend forecasting in WGSN (23).

iy —Y)-)-F

-

295 syl bLE 5l glasgezms 5l (g (S Sl i Ol i b i i Lst».«a e 5 et Gl e
kil 5ol s edle g b e Jgad Slaz 5 Mk ¢ g5t b stiie «(S2obSe 5 €355l alaay 0553 b 5w o
(YY) (O JSK5) 99 o0 ool ).3 ..\..4'|)3 Oezong osls wied,ad

| s
Checkpoint s
Q@ Global representation ¥ W
© Diversity and inclusion L
© Sustainability
© Data validation s
O Peer review P
R H1
i e
opes
e
product s
£y
\’ ng
g Cﬂ““‘# \}‘ﬁ’ 0"\0 ved A Curee
Z et =
"06 aarket andly

(TF) &) S Sloz dmmigo )3 W) (S ® Srie Al e 10 JSB
Figure 5: The forecasting step of trend forecasting in WGSN (23).

55 y05 ~F-1-1-F
L5 G 5 e 31 bt 0y 55 08 s g on ] e s 53 (tloos, S 5 gl 3 U st i 450 e &

Sazo (b3, -0-1-)-F

S5l gaie oy 0 S g0 418 G310 9590 Dl I gaz (sladili pglis jsbo 4y g 09 el hBgTe 3T (L Al
Sobas U ojla oo ;0B 1) ducnge a5 Conl Ol osd £48g Lo j0 ¥ 4y oliws eudie 1L Dledlbl g o yiaghy 5l sedls b >
ATY) aeo &l 095 b it a0 1) ool Sediey duaz Sledlbl g 550b5ss (slaaiy, alyg,

‘_QLQAKA_M: PRy LngwLAJ BN ool b:L..A aS el dw Gﬁ)MUx J}M ‘w)l.: 5); .A.:).: :459) ‘;Lﬁ &g’ )O )‘}-]‘ 5-> W’.’f
So )3 Sl G (Gt S83 LS (o0 oS A i (eile 6 pTOL Ly B 5l e g olSilg 8 a3 i« oleix]
IS5 59 Ipl cnl 5o pgbal Eud g Jolod (SR a5 (o0 oy 2 (P hb Sl 9 S (e85 daleiasle iape adlge (152 o))
ol samlie LG £

! Trend Curve +



The ; The

bodycon ! knitted
dress dress

A +0.7 ppts .~ A +0.6 ppt ’

Slow Riser Slow Riser

TRENCCURYE + DATA

WGSN TRENDCURVES SPOTLIGHT

(YY) s,y St o TrendCurvet 15l 5l o a8l oguts ol oy Sl 18 JSC%
Figure 6: Screenshot of the method of providing analysis from the TrendCurve+ in trend forecasting (23).

Sl ) (gl (S g e asive g0, V S Sy L 5, o )T 0 4 el s des Joe S5 el s s IS ey ,S0s 15
Voo g bt Ve @l 18 Las ale ailll ol 5 onlinal b oS o (5 5, oy mlids, s )T 0 a5 wms o
do Canio laaiiie 5 ol licelo Ly oS, cnl 5l 0,500 ¢ 5,8 Gy |y S5, yskin V5 Bl oo eeslond oy osls
as gol; ol il Gl (YY) 00 0 g 55 Uy ol (Jlimms e elonds Qe EanS G pan Sligios ool i

AV S8 5yl Jaile K5 ailoles

(YY) 5 )5 (S5 alobas :Y JSCi
Figure 7: Coloro Color System (23).

(£ 9man ogn) Heuritech :pg0 digos —-Y-¥
o gdse YOV Jlw 0 a8 e 6)LSen so 5 T oosey ) wiile ez S oy st 31 g0l b cdanaga ol
lodils; jo ae psluai Jolod gl (olais! pgai (asetd (6 5ld 5 () Conl oad 535 (29) W2 3l 6 )9lss ol 2L 0
99 o 53 (S St g gl A (Sedtle 6550k lapt oSl 5l e jsb oS Canl 0s S sl (eloiz ]
SIS STl 4 gl e T 4ty 659l ol 5 oalitial b oS o oolistl gl ok IS cnl ploxil (s (e gime iga
S G i g pandS 4 3B g 35 o0 Julow g 4520 (eotas (B9e p (e Sla)lpl Lawgs (eleizl sladila jo 0nd
5 el SIS (P, Jlos L Ly Laosls 5ol mom a5 no ool 8L (25 caz )l 95 oSS el adlge Ve

Coloro
2 ouis Vuitton
% Dior



9 2]ty iy

Sl Gos G50k Soged )5 0T (g3l (505 5 (s ol ol VY B ] iy [, B aiS e S 5 (i ytee gupates
Ol cBs ams o 1y dlge b UK o5, yulsi cnl loline oLl (sly a5 condlin aseis oSl (5 )5lid cpl 4 (gl s
W plalb ag as coul pglas jloael cews 4 slaosls SIS 5 Judow diged A g A JSKS (YD) Conl oo pdlel wsjo 4
SBs wsy) (Hmoie lidgaze e 4 it ol Sene 50 ez 5 DLl sleog S ol > (B30 ¢l el 2
(V) &S oo SaS (g oy Dyl il iSTos 4y b LolEs (633 540l

5o oamad )l gl ol canyas Y ol sl o i ol 5 pay a5 0 e oolaiwl oo Giew 0 Sl 0 B0 Shg, o hgy ol o
S Looosls (0,50 )ls ¥ (il (6,50l oo i slapi oSl 5l eolal Y cglailly ol (6,58 0,0, 5T« cloix] slaaSs
(VF) (A JS5) diadsoh (665

“l‘

id-— ﬂ p= .
1)|||| 'jdm

[
i

(L
Step 1 Step 2 Step 3 Step 4
Define representative panels Applying our computer vision Use our machine learning forecas- Insert Heuritech’s data into our
technology to millions of social ting algorithms to predict trends market intelligence platform
media images stemming from up to one year in advance

these panels

Figure 8.The four steps of Heuritech’s methodology (25).

EDGY
TRENDY

MAINSTREAM

(Y0) Sy ol jonanS' B ae slo il A JSCb
Figure 9: Heuritech’s consumer panels (25).

elaint gl a5 53 suimodil,l o il iy y5 —\-Y—F
slaobes p; lajlne jlosliiul Ly S5l 058 Jolow 5 4nj28 Csbioe (onS4x 5 Gz 47 o5 Sl (nl o6 (s
phis job s a5 ol s oo lis |y s 44 addle o5 Slaclus 10 oo bl il pgas o yiws jo a5 el St
2 s d a oud QL lacolas Glgtome it de 5L i sla i canled oS glaclusg WS e pliie Sy
g oo (gaail

e Uy (1 yasliny] o ,LS5aaliss, dacamlinl) gla >alys o 5 diiad salaie S b gol,dl o] g iy claslo
(S sS Byre ds (nl LS (oo ke g gans Sl el Yl b (slymone il (b s e 153509 0SS

! Edgy



x

S e,

B LosT sloss WS g0 SaS Il o badig, (S 4y g diied S agas JLos 4 4 ol 3l ’\435) &b sboles
At (Jgese solus 5l plal b axly g ol [l bl cwl g i ool

S lia o olsul jo aS ol 5 oS oo 1) &gy o 05yl bled g asiwd old Ol Jlss 4 a8 g0l 3l :ruJ}M.o sl
F) s Bl 00555 Byae 9 98 (0 ptiie (blos Glacemy T lag)T sl ansls

by ol 5ygld o 8 -Y-Y-F

Yoo 5l G dr goidiwsd lp 1) ool Cavsdy polal oS jgl polais] pgal (auseid 5,9ld wiod jasie b b a5 LK
=S5 RSe L Laadle (nl G S (oo Jelod 5 41528 S 5 Loy el daaz )b o Sy da St ol DS 52 9590
ol g 0y (s 52 ez oaelio b T 5l g () 9 Ve USE)T el Bl o (sl Laisy 38 (alolid (ISl b g e
Plablalas oy S as bug ol dgfs pls Jgame S aS 5l BB jo Sledbl ! g o (gl oS aidS
(VF) 98 oo SaS (ol 5 (U 55k & 098 (o0 o (e ol

Beige
=Y ]
Pointed boots
e — o ]
= High boots

. — ~
—— ._../_.,r"._;..

YN RS

AY0) Sy ol paas anseid (5,0ld 5l (gl diges Ve JSC&
Figure 107 An image recognition technology used by Heuritech (25).

Criolo (6 SOl (Lot s, Lo 59N 31 0Ll — Y-V -F

sl T Gace as o Lol 0,6 G g ot slo b, dsgazme SO 5104l plaisl san] sladis, o ies 4 al> e ol
Lg"\‘—;ﬂ) UY92.’ »A)‘}_u 450'1‘ 6‘)‘.’ ‘S'}‘.’.)S‘ 09.4.:‘54 ool ‘&5) 3,90 0 ‘5]5 SleMs! uuLw‘ » ‘(5""".)““" Lgl_mui‘:5) )‘ u.;), R
Sloe an 1y azil g crwl ools anwgi |, A3 Gee 5,500 5,505, SO S i ol co s ol sla il 55l aS
Olbae 5o Slid jo (Spz Sl ess a il e Laailis culiawd oo )18 Sl g 5o 9550 90 485 a0 ) adsl slaailis
3ty slaws) 9,5 oy oSI gl slaailis ool 51 oolizal L 13 JiSs il o] (slois, s ol (Som 45 Al Ln yeiSglic]
(VF) i oo paneis 355 ik oS Jnily 3825 9 Iy ol 8 @ (o 5 3 15 0

! Trendy
2 Mainstream



S T

© Coual Couture - Starter Pack

Accessories Brands Shapes

ALEXANDRL
VAUTHIER

-
Dior i
FENDI
..

Figure 11: A sample report of Trend forecasting generated by Heuritech (25).

Do gd (seSuw jd ool (40,50 )19 - F-T-F

Syl lagSw 50 oo (5,9] gex (slaosls gd o Al Jguaze 5, Shes g 5150 &g, Gl el alEws de sladip s al> e ol 4o

Bl e 9 425k 9 Sl oS5, (JSb aiile samie Dl odd Gy 0 Sl oo (b ie ik i (695 ) taigdioe )y
5 oLk s slaazin slae (Lulis )5 S ladedos L ey, (o8 sladelos oS Jlow 5 a2 |, LT osds st
S 2 gl Blie LSl 3blie 1o o iy anlie & 0SilSpe rizren LgSs ()5 Wigd g0 JaSS 5058 slaoi
o2l Ban Lble (po )0 Wy (ipds 4 bgrye sloeshs 4 laaiy cwyiws el (Jgame o (555w 40 .55l 0 o Gldy> 4
auS awglae L3y o Slas 1) congllae g atals e dgroanlice B8 ;ulai 045 OV game o ,Slas 0yl oo (piorad laaiy 098 o0

(Y2 OY Ks)
uritech Product Details  Global Ranking  Compare Products
tegory v o € ik 3001 5 08 a0 v Account Category v © Content type "
09 JUN 2021 > 09 SEP 2021 au EARNED - NON COMMERCIAL
< SELECT PRODUCT TO COMPARE
Rank Post 11 © Evolstion T4 Moodboard /7
1 Vans 4
Ward & 0/d Skool ps 1514k +14% © -
2 Vans 1
SK8-HI A 1217 +11% ©
e
3 an
Slip-on 883k + @ [3
I
‘ ©

Figure 12: A sample report of Trend forecasting onProduct Insight platform (26).
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